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2011SPONSORSHIP

THURSDAY,
SEPTEMBER 16
4-5P.M.

Followed by the Volunteer
Thank You Event 5-6p.m.

Beverages and food provided.

The Hickory Chair Showroom
International Market Square
275 Market Street, Suite 363
612-354-7102
Fran Kraft, Showroom Manager

HICKORY CHAIR

mrardde b order MADE TO LAST

MINNESOTA



http://www.hickorychair.com/
http://www.asidmn.org
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PRESIDENT’S MESSAGE

ALETTER FROM
OUR PRESIDENT

To all members of the ASID Minnesota Chapter,

This will be my last letter to you as president of this chapter.

I am sorry to see my term ending so swiftly. I have truly
enjoyed meeting and working with so many wonderful people.
This chapter has so much to offer anyone who would like to
become involved.

I hope we have made some progress in the areas I have made my
primary interests.

We have made all of our events and processes more transparent

to everyone. We have made our members our first priority. And
finally, we are in the leadership of this chapter to serve and assist
all members. Our priority in stressing communication between
committees has helped to create harmony and efficiency in our
processes. We have brought more opportunities to all and kept
membership in ASID a valuable part of our professional life. The
creation of more opportunities for community service is beginning
to blossom. We have had interest in community outreach
evidenced in our chapter survey, thus I am sure this will continue.

Professional Development is a crucially important aspect of ASID.
On every chapter board there is a director charged with just that
focus. There are so many opportunities for each and every member
to learn, grow, and network that I will not attempt to mention
them all. There are opportunities to show design expertise through
the showcase house, the kitchen and bath tour, and the Governors
residence, to name a few. We offer great learning opportunities

at our Lunch and Learns, regular monthly meetings, and other
events. The green committee is working hard to keep us updated
and informed about all things green and sustainable. Networking
with IP members and other design professionals is a wonderful
opportunity at each meeting, program and committee meeting.
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WE HAVE BROUGHT MORE OPPORTUNITIES TO ALL AND KEPT
MEMBERSHIP IN ASID A VALUABLE PART OF OUR PROFESSIONAL LIFE.

One of the most valuable professional development opportunities
is meeting and getting to know other folks in our industry and
learning from each other.

Acquiring leadership skills from taking on committee work,
board work, and volunteering in other ways is also invaluable in
developing people skills and building relationships.

€€ There are so many opportunities
for each and every member to
learn, grow, and network. »

I would like to thank everyone who has encouraged me along the
way and served on committees and in board positions. You are all
wonderful and assets to our chapter and our chosen profession.

Last, but certainly not least, I want to thank Tabitha, the shining
star in our office and the organizer of us all. Tabitha is the

reason that we can move ahead with so many of our initiatives,
trusting that she has our backs and is keeping track of us all. Her
intelligence, diligence and attitude make walking into our office a
joy. She truly is a gem and I have valued getting to know her better
during my term as president of this chapter.

Sincerely,

T,
f 4
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CATHERINE HARRINGTON, ASID, CID
President

ASID MN Chapter
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e www.francisking.com

275 Market St.

Suite 465

Minneapolis, MN 55405
612. 604. 0033


http://www.francisking.com

PROFESSIONAL DEVELOPMENT

2010 ASID DESIGN AWARDS BANQUET
& the 25th Anniversary of the
International Market Square

BY MAUREEN HAGGERTY, ALLIED MEMBER ASID
NANCY NELSEN-FLOM, INTERSOURCE, INC., INDUSTRY PARTNER OF ASID




PROFESSIONAL DEVELOPMENT
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PRESENTING SPONSOR: International Market Square YOU: We hope to see you at this festive and important event.
I I M | § s The ticket price is $75.00 per person (a bit less than last year).
We are planning to have a social hour following the Awards
DIAMOYD SPONSOR: Francts King, Ltd. Presentation to allow time to properly congratulate all of the
MEDIA PARTNER: Minneapolis St. Paul Magazine winners and participants.
CO-HOSTS: Carolyn Olson, Principal, Olson & Associates and Come celebrate ASID and IMS!

Melinda Nelson, Minneapolis St. Paul Magazine Homes Editor

FOOD: D’Amico-of course. The three entrée choices will be:
Pork Porterhouse
Roasted Sea Bass
Ratatouille Stuffed Yellow Pepper FU

CONCEPT: International Market Square is 25 years old this year,

thus the focus of the 2010 ASID Awards Banquet. We are celebrating ce tha at there are gand et?

25 years of interior design excellence and the grand partnership Are you awa an ros vid \—\e\d )
between ASID and IMS. To celebrate this Silver Anniversary there Ons'\b\e for he haire by D ()
' ' : ' esp . qmittees < respons!

will be lots of silver accents throughout the space: centerpieces, mission Co di ich1s

tablecloths and three modern drum light fixtures. In addition to One isthe Su D, D vid Hel w n of he Awards
offering a beautiful setting, it will also be a great opportunity to lied Member ASID, s ns DOﬂ o—C\'\a“ re
network with colleagues, clients, potential clients (the public), Al . udg'\“% an \ COmm'\ﬁee, c TS
business associates, and to simply have fun. for the) her 1S mbe St mint, 10
SPECIAL APPEARANCE BY: Billy Beson, ASID, Beson Kading Banquet Haggery: A - QURCE. InC- Tndustry
Interior Design Group and Talla Skogmo, ASID, Engler Skogmo by \\/\a\«\reen‘\\e\sen_ \om,‘ ERS e he event itsel
Interior Design and Nancy ichis ns! wn pa\'t”)
GOAL: Our intent is to grow this event and open it up to the Pa‘,»mer of A 1D, W ink O il yent as the Fcom
general public to increase the awareness of ASID, International (they \ike O th Jesign o nity et
Market Square, and our fine Industry Partners. This is a wonderful where the \0 o her's achieV

way to introduce and showcase local design excellence and to c e\e\:)\'ate eaC

celebrate the building that houses the showrooms that we all come to‘éet‘ﬂer t0

to for product and information.
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PROFESSIONAL DEVELOPMENT

TAKING the
Next Step

BY DESI CRESWELL, ASID

Image: Suat Eman / FreeDigitalPhotos.net

Becoming an NCIDQ certificate holder signifies expertise and experience to the public and to peers.
For this reason, ASID has developed the STEP program to assist individuals preparing for the exam.

For many years, ASID has recognized the passage of the NCIDQ
exam as a significant milestone in an Interior Designer’ career
path. Becoming an NCIDQ certificate holder signifies expertise
and experience to the public and to peers. For this reason, ASID
has developed the STEP program to assist individuals prepare
for the exam. Over a two and a half day period, participants

are provided multiple opportunities to learn from experienced
instructors, various practice exams, and conversations with their
fellow classmates. Class participants benefit by becoming familiar
with the exam format and can also identify which areas of study
require further preparation.

Experienced instructors who have passed the exam themselves
lead the class. These individuals add great enthusiasm to the
learning environment. Because they are a part of a nationwide
network of STEP instructors, they have a plethora of useful
tips and tricks for taking the exam that they can pass along to
their students. All class materials have been updated to reflect
the recent modifications to the NCIDQ examination and the
instructor will help students understand the changes to each
portion of the exam.

5] eee
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Workshop participants are also supplied with additional study
materials for home use. This includes multiple choice exams and
practical problems similar to those given during the actual exam.
Using these materials at home is an excellent way to become
familiar with the format, learn what types of questions will be
asked on the exam, and to practice timing. Many participants say
that use of the self-study materials following the two day course
greatly increases their level of preparation and confidence level
when taking the exam.

Thanks to hard work of ASID STEP Committee member Katie
Jaydan, our local chapter hosts the STEP program two times per
year. If a participant plans to take the NCIDQ, don’t miss out on
this excellent opportunity. Participants are encouraged to take the
exam 4-12 months priors to taking the NCIDQ exam so they have
time to solidify the skills learned during the class.

Visit www.asid.org for more information on upcoming STEP

workshops.
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Art Resources Gallery
T3 Markel Strect, Suite 166 - Minneapolis, b

61 2-305- 1080 - www. AriResourcesCal lery.com

introducing bloom® from Red Leaf

bloom® from Red Leaf is a simple concept. At its center is the
idea that agency-level creative services should be accessible
to small businesses. The accessibility comes not only from the
value of services we offer, but also from the manner in how
we approach and execute our work. Clean. Efficient. Effective.
Professional. Creative.
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That's Red Leaf. And that’s bloom.®

Red Leaf

[design] [print] [web]
Graphic design. Creative development.
Identity and branding. Strategic planning.
Website development.

952-303-4285

www.redleafdesign.com

275 Market 5t, Ste 331 Minneapolis, MM 612.339.6030 info@weskuske.com



http://www.ArtResourcesGallery.com
http://www.weskuske.com
http://www.redleafdesign.com
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International Market Square - Suite 461 - 612.305.1201


http://www.zacharyltd.net/



